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New York City to Award Free Fiber-Based Broadband to Area Startups 

New York City believes the best way attract more high tech startups is to give them a 
fiber connection, so last week the city announced a contest whereby New York-based 
startups can compete to get a fiber-based broadband connection. 
 
The ConnectNYC Fiber Challenge contest is targeting companies with less than 100 
employees. Over a two-year period, the organization will award $12 million, including 

$7 million to be allocated in 2012. On average, the city said each deployment will cost 
about $50,000.  It is anticipated that over 100 businesses will receive free fiber wiring 
through this year's competition. Interested businesses who want a fiber connection have 
until November 27 to apply and make their case as to why their site is worthy of a fiber
-based connection. 
 
"Contestants demonstrating the highest potential impact of fiber connectivity--on their 
own business, nearby businesses, and underserved areas--will become finalists," said 
ConnectNYC in a blog post. "Finalists will have a chance to win a free build-out of fiber 
internet connectivity to their place of business." 
 
This contest is part of a move by New York City's Mayor Michael Bloomberg to motivate 
service providers, like Time Warner, to expand fiber availability in NYC to more 
businesses. In late August, 
Time Warner Cable 
Business Class (TWCBC) 
committed $25 million to 
build a new fiber network 
in New York City to better 
serve its business customer 
base.  One recipient of 
TWC's recent f iber 
network drive is the 
Hispanic Information and 
T e l e c o m m u n i c a t i o n s 
Network (HITN). At that time, TWCBC was in the process of completing a multimillion-
dollar fiber build to serve tenants of housed in the 300-acre Brooklyn Navy Yard 
business complex. 
 
As the complex's first tenants to use the TWC fiber connection, HITN said it is "utilizing 
the technology to improve and enhance its overall business operations, as well as to 
transport and deliver its online and television-based educational programming to 

viewers across the U.S. and Puerto Rico." 
 
For more information on the NYC Fiber Challenge visit http://nycfiberchallenge.com/. 
Winning contestants will receive a free fiber build-out to their location of business, 
identified as one of the biggest hurdles to getting businesses connected to broadband 
internet.  
 
To read this complete article visit http://www.fiercetelecom.com/story/new-york-city-
award-free-fiber-based-broadband-area-startups/2012-10-22#ixzz2A8H3Y6G4. 
 
 

Finger Lakes Technologies 
Group Announces Company 

Growth and Successes   
 
 
Finger Lakes Technologies Group 
(FLTG) Inc. recently announced that 
the company will be building a new 

corporate headquarters in the hamlet 
of Fishers, N.Y. The new headquarters 
will accommodate new business 
growth, as the FLTG family of 
companies expects to grow its 
workforce from 100 to 140 people 
over the next three years.  The family 
of companies has already doubled 
the number of full-time employees, 
from 50 to 100 since 2010.  
 
“With this new building, FLTG will 
accommodate expected business 
growth and extend our firm 
commitment to being located where 
our customers are located — in the 
Finger Lakes region,” said Paul H. 
Griswold, president and CEO, Finger 
Lakes Technologies Group Inc. and 
Ontario and Trumansburg Telephone 
Companies. 
 
According to Griswold, the new 
headquarters is just one of the many 
successes being achieved by the 
company and its parent companies, 
Ontario and Trumansburg Telephone 
Companies. In a recently issued 
business update, the company noted 
success in sales growth, including 
meeting sales goals for nine straight 

quarters, and fiber-optic network 
expansion. FLTG’s fiber-optic network 
covers more than 850 miles, 
connecting 17 cities and towns from 
Rochester to Ithaca, Syracuse, and 
Newark, as well as Corning, Elmira 
and Horseheads. FLTG also has plans 
to expand the network into 
Pennsylvania this year and Cortland 
and Binghamton in 2013.  In addition  
(cont. on page 2) 
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New Broadband Initiative Under Way in Columbia County  

 

For those New York residents living in areas that make broadband access troublesome 
due to the terrain, help could be on the way. ASA Networks, a New York City-based start
-up, is seeking to connect Internet users in Columbia County through a technology known 
as television “white spaces” , also known as “Internet over the air.” 
 
The white spaces are unused frequencies previously used by radio or television as space 
to block out interference, but have now been freed up by the Federal Communications 
Commission. 
 
ASA currently has a test program in Gallatin, offering town residents free access to the 
technology by placing an antenna on the 22-foot roof of the Gallatin Town Hall.  So far, 
50 people have signed up for the service which will be free of charge in Gallatin until 

January, after which technical issues will be worked out and a pricing plan determined. 
 
Residents will need antennas to connect to the service.  The installation of each antenna 
will conservatively provide high-speed Internet access for a three-to-five-mile radius, and 
potentially even further.  
 
On Monday, at a meeting of the Columbia County Board of Supervisors, representatives 
of the company gave a presentation to supervisors on ASA’s plans to expand the new 
technology to other towns.  Supervisors from Ancram, Austerlitz, Canaan, Claverack and 
Hillsdale expressed potential interest in having the company improve Internet connections 
in their towns. 
 

Steven Berlin, head of government relations and public policy for ASA, said “this is the 
last, best opportunity,” for some residents who haven’t been able to tap into high-speed 
broadband Internet. 
 
The three challenges the group forecasts are access to towers, fiber-optic networks and 
funding. A statement by the company said they will require “government assistance with 
physical assets and financial subsidy.” 
 
Supervisors in other towns are hopeful that local cable companies will welcome ASA 
Networks to use their systems in order to improve access. Joe Plotkin, director of sales and 
marketing for ASA, said his company was in talks with Internet providers to tap into their 
excess capacity.  
 
Berlin said the company was working closely in Gallatin with Fairpoint, and was looking to 
partner with other companies to deliver services to new areas. “We will bring them new 
business,” he said. “The areas we are going after have long been abandoned and 
ignored. 
 
Gallatin residents interested in the test program can sign up at the town’s website, at 
http://gallatin-ny.org/content. 

 
To read this full article, visit http://www.registerstar.com/news/article_8fa2d392-1cc1-
11e2-928a-001a4bcf887a.html. 
 

Finger Lakes Technologies Group 
Announces Company Growth 

and Successes  (cont.)  
 
FLTG has established a Data Center 
practice to take advantage of the 
enormous growth potential of data 
centers. 
 
“Our strategy has been to make the 
transition from traditional telephone 
companies into innovative tele- 
communications solutions providers,” 
Griswold said. “Clearly, based on our 
sales growth, the expansion of our 
state-of-the-art fiber-optic network, 
our growing workforce – and on the 
exceptional quality and reliability of 
our products and services – we are 
achieving our strategy and making a 
successful transformation. We look 
forward to continued growth as we 
meet the needs of business and 
residential customers across the 
Upstate New York region.” 
 
Combined, FLTG and its parent 
companies currently serve more than 
14,000 business and residential 
customers in the Upstate New York 
region.  
 
To learn more about FLTG, Inc. visit 
t h e  c o m p a n y ’ s  w e b s i t e  a t 
www.fltg.com. 
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